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To the use of space inspiring the viewer to a change of perspective (outside 
to inside) one can add another set of programs generating the shi   of perspective 
from horizontal to vertical. 

From the second edition of the Hungarian Cultural Days, the public has been 
invited to visit the otherwise closed tower of Saint Michael’s Church, to enjoy 
the view of the city from a new perspective.  is program takes place regularly 
on every day of every edition of the festival, usually attracting a great number 
of visitors. As de Certeau (1985, pp. 122-123.) writes about ascending the World 
Trade Center the act of raising oneself to the summit of a tower means ‘to be 
carried away by the city’s hold’, to be ‘transformed in a voyeur’ to become the 
‘celestial eye’ that can read and interpret the panorama. 

 e shi   towards a vertical perspective connected spatially to the church 
tower is reinforced by certain additional, accompanying events like tower music, 
or 3D projection on the tower, all encouraging the spectator to raise his/her gaze 
and to see the familiar places of the city from new perspectives. 

6. Conclusions
In conclusion, we can state that the HCD as a festival promoting the cultural 

values of a local ethnic minority group (Hungarian) has a potential to play a role 
in the cultural development of Cluj-Napoca, adding a valuable contribution to 
the already rich festival o  er of the city and reinforcing its brand as a modern, 
open and multicultural space. As its use of space is mostly focusing on the central 
areas of the city, perhaps a decentralization, the use of alternative venues suited 
to di  erent underground/alternative cultural activities seems to be a possibility 
to explore in the future.

 e present article o  ers an insight into the space-management mechanisms 
of the festival, highlighting certain characteristics like the emphasis given 
to centrality of locations to the detriment of periphery, the interest in creative 
reinterpretation of places and shi  ing of the visitors’ perspective from outside to 
inside and from horizontal to vertical. 

 e way the di  erent editions of the HCD make use of the social space 
is in accordance with the cultural strategy of the city in which it is mentioned 
together with Cluj Days as events ‘with large participation directing a great deal 
of attention to public space’. (Cluj Management Planning Group, 2014.)

Both its exhaustive and inclusive program selection and its use of the 
architectural and geographical space reveals a vision based on community, 
participation and involvement, and encourages the local participants to actively 
and creatively reimagine the public space of the city.
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known and used event location hosting music festivals like Jazz in the Park or 
Untold). 

 e use of central areas is characteristic of city festivals naturally connected 
to the easy accessibility of places, but e  orts have been made lately to include 
di  erent peripheral areas on the list of festival venues as well. While  lm 
projections during TIFF were o  ered in a highly populated residential district, 
and the 2017 edition of Jazz in the Park o  ered concerts in the remote and 
socially disadvantaged area of Cluj (Pata Rât), the HCD has yet to discover and 
experiment the possibility of adding peripheral locations to the list of venues. 
However, guided tours presenting the architecture of the peripheral residential 
districts were already on the program o  er, and perhaps sport events and a 
stronger involvement of local institutions (clubs, schools etc.) could facilitate the 
occasional expansion of the festival towards the city peripheries.

2. From the very beginning, the HCD manifested an interest towards the 
creative use of places secluded from the everyday humdrum of the city, for 
temporarily unaccessible buildings or locations where the access of the public 
was restricted due to security reasons, thus transforming the event in a unique 
moment in time, when these locations open up for the public.  e large selection 
of thematic city tours or tours of the Central Cemetery (with professional tourist-
guidance in Romanian, Hungarian and lately English language to ful  l the need 
of di  erent potential target groups) are o  ering an opportunity to discover the 
di  erent historical layers of the urbanistic landscape, an insight into the otherwise 
hidden or unpracticable inner courts, doorways etc. 

For 3 years in a row (2013 - 2015) the HCD made use of the building of the 
Hotel Continental (otherwise closed to the public, waiting to be reconstructed) 
as a venue for contemporary art exhibitions, book launches, literature-themed 
roundtable discussions during the day and parties during the night.  e building 
itself, though presently in a ruined state, used to be the most important civic 
meeting point in the interwar era, the casino where the intellectual, political 
and  nancial elite of the time met for leisure and to discuss business and public 
issues. By rearranging it into a cultural and leisure venue the organizers creatively 
reconnected the otherwise temporarily unaccessable building to the space of the 
city, reshaped its applications and reinterpreted its symbolical meaning towards 
a more inclusive form. 

3. Another form of temporarily opening up otherwise secluded places are 
the guided tours to di  erent public and private (mostly religious) institutions (eg. 
the storage halls of the Central University Library or the organs of the di  erent 
churches). Perhaps the most remarkable of these was the guided tour to the hall of 
the National Bank of Romania in the 2017 edition, where visitors could observe the 
glass ceiling, mosaics, glass doors painted in Art Nouveau style.  ese decorative 
items usually remain invisible for the public eye, as the access is restricted due to 
security reasons and the view opens up only from the inside. 



ME.dok • 2020/3

12

o  er a fragmented but individually constructed and constantly reconstructed 
space experience for the members of the attending public. 

1.  e municipal authorities of Cluj Napoca manifest an openness towards 
events held in public spaces, especially in the central areas of the city (the 
Main Square, Central Park, other city squares etc.), many of these spaces being 
restored and revitalized through investment in infrastructural and architectural 
modernization or through a restructuring of their use. 

 e HCD’s use of public space echoes this emphasis given to the central areas 
as opposed to the di  erent peripheral locations, almost all of the programs being 
held within the virtual circle of the medieval city walls. Since the very beginning, 
two main locations have emerged,both having the physical capacity to host a high 
number of people and to be symbolical places of culture and assembly: the Main 
Square (Piata Unirii) and the nearby Kogalniceanu Street, which in the medieval 
times marked the border of the city.  e  rst is a square guarded by buildings 
with historical importance, having in the centre of the square a medieval gothic 
church and the statue of King Mathias, prominent historical  gure born in the city 
of Cluj. All these are parts of the architectural heritage and can be interpreted by 
the participants of the event as signs of the city’s rich cultural past and prominent 
position in the region.  e Kogalniceanu Street both during Cluj Days and during 
the HCD is closed for tra   c during the weekend and transformed into ‘festival-
street’, becoming both the venue of small concerts and that of a traditional fair. 
Located on a street with a multitude of educational and cultural institutions 
(including the main building of the Babes-Bolyai University and the Academic 
Library of Cluj), the fair o  ers not only a selection of arts and cra  s articles but 
it isalso a virtual fair of cultural products where publishing houses, cultural and 
educational institutions (both public and private) promote their programs.  e 
festival street this way becomes a spatial representation of the city’s cultural-
educational resources also. 

A  er the success of the  rst two editions, the applications submitted by 
the organizers to the City Hall for the use of public locations and for tra   c 
restrictions during the events show both the above mentioned emphasis given 
to central locations suitable for hosting large crowds and a growing interest for 
searching new possible locations. (Applications of the Treasured Cluj Association, 
2012, 2013, 2014, 2015.)3 

When evaluating the 2016 edition the organizers of the HCD already 
mentioned that the space used by the festival needs to be extended urgently 
towards further locations in order to ful  ll the demands of the growing public 
and to guarantee its safety. (Hungarian Cultural Days of Cluj 2016.)  e 2017 
edition o  ered in this respect two new central locations: the Potaissa Street next 
to the remains of the city’s medieval walls for wine tasting and small musical 
performances, and the Central Park for children and youth activities, and artistic 
performances targeting asmaller public. None of these two venues represents a 
novelty on the festival map of Cluj, they have both been used earlier. (Potaissa 
Street o  ers the place for a medieval themed camp during Cluj Days as well as 
a series of small fairs during the year, while the Central Park is already a well-
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Gathering, which o  ers folk performances in Cluj-Napoca and some of the 
neighbouring villages by a number of folk groups from all around Europe as well 
as local folk dance ensembles. 

 e community-centered, participatory character is highlighted in the 
attention given to the charity donations of the attending public.  e di  erent 
editions champion the cause of di  erent target groups from disabled children and 
people living in poverty to educational support for musically talented children. 
Di  erent charities and even local institutions join in, seeking donations to a 
multitude of special causes and cultural projects, like helping the reintegration 
of former alcoholics into society to  nancing the adequate storage of historical 
manuscripts at the Academic Library.

5.  e Hungarian Cultural Days and its use of public space

While on the level of event management the space of a festival is in fact 
constituted by a series of temporary performance venues with special organisational 
problems, for the public of a festival it becomes a special space of a presumed 
extraordinary experience. Later this experience may gain an ‘emotional and 
symbolic experience which they come to associate with the place itself.’ (Morgan, 
2007, p. 116.) However we cannot speak of a general experience as each and every 
individual will chose his/her own path when moving through the geographical 
space of a festival (in our case the city of Cluj), preferring the venues where they 
feel most at home with the activities, company etc. Suvantola (2002) describes this 
as the process through which festival goers are creating their own experimental 
or existential space within the physical location. Although in the case of the HCD 
the target group is not primarily tourists but the local community (including the 
inhabitants of the neighbouring region and those originally connected to the city 
but now living and working elsewhere), the public spaces of Cluj-Napoca used by 
the HCD still o  er a variety of patterns for constructing individual experimental 
space. Some of these are outlined in the following. 

Taking a closer look at the venues of the di  erent events, the use of public 
spaces practiced by the organizers/attendees of the HCD can be analysed according 
to the following considerations: the emphasis given to central locations, especially 
the historical center of the city (1), the interest manifested towards the secluded 
or unused places and their creative use (2) and (occasionally) the change of the 
perspective from outside to inside, from horizontal to vertical (3).

 e majority of the events o  ered by the HCD are indoor events by their 
nature (exhibitions,  lm projections, roundtable discussions, certain artistic 
performances).  ey are hosted in the o   ces, assembly halls, exhibition spaces 
of the di  erent cultural institutions, civil associations etc. o  ering that speci  c 
program, as well as in restaurants, cafés or on the stage of cultural institutions like 
theaters and music halls. Whether public or private properties, all these venues 
are located in the central area of the city and although they are able to attract the 
targeted public, their visibility in the public space is somewhat reduced and they 
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these values to the majority Romanian community and to contribute to the local 
cultural capital of the city. 

‘An important objective of the Hungarian Cultural Days of Cluj is related 
to community building. We provide a meeting opportunity, at least once every 
year, for the Hungarian community in Cluj’ – state the organizers adding that 
the event ‘encourages the dialogue between nations, and wants to be a living link 
between the Romanian and the Hungarian communities of the region. We strive 
to involve Romanian participants into the events of the Hungarian Cultural Days 
of Cluj2, and would like the Romanian population to learn more about Hungarian 
values and culture. We are convinced that by showcasing and popularising its 
Hungarian values, we can make our own contribution for Cluj’ (Hungarian 
Cultural Days of Cluj, 2017.)

 e week-long festival is organized anually since 2010 around the date of 19 
August, remembering and celebrating the event of 1316 when the city regained its 
privileges and was raised to the rank of ‘civitas’ (free royal city) by the Hungarian 
king Charles Robert. Being held at the end of August, it ends the main festival 
season (spring-summer) and marks the return to workplaces, schools etc. 

Being a festival organized to promote local community values, the HCD’s 
program policy is characterized by strong participatory feature. Numerous local 
civic and cultural associations and institutions o  er programs on practically 
every  eld of culture from arts, science and education to sports and gastronomy, 
enjoying both the opportunity of self-expression and self-representation and the 
additional value of promotion and advertising given by the festival. Aiming for an 
exhaustive (re)presentation of the local Hungarian community’s cultural values, 
the variety of the o  ered programs must also satisfy the needs and tastes of all age 
groups (from small children to retired persons) and social groups. 

 e festival is dynamically expanding, from a relatively small  ve day long 
event in 2010 to a large eight day long string of events preceded by a three day 
long prequel consisting of di  erent programs from art exhibition openings, book 
launching, concerts and hiking and cycling tours. At the third edition (2012) the 
organizers already noticed the emergence of festival tourism (Hungarian Cultural 
Days of Cluj, 2012) and by its fourth edition (2013) the evaluation of the event by 
the organisers notes that the festival has reached the mark of 200,000 attendants 
overall (Hungarian Cultural Days of Cluj 2013.) continuing with a total amount 
of 200-250,000 visitors for the following editions. (Hungarian Cultural Days of 
Cluj 2014, 2015, 2016, 2017.)

 e latest, 2017 edition included more than 500 programs on 60 di  erent 
locations and according to the organizers enjoyed an attendance of more than 
220,000. (Hungarian Cultural Days of Cluj, 2017.) 

 e venues of the festival show the expansion indicated by the increase 
of both the number of events o  ered in the program and the number of the 
public,fFrom a humble ennumeration of just a few locations in 2010 (Hungarian 
Cultural Days of Cluj, 2010) to 60 di  erent locations in 2017. 

From the very beginnings, the HCD’s program structure incorporates a 
small folk dance-festival initiated back in 1999, the St’ Stephen Day Folk Dance 
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When discussing the settlement branding policies of Cluj-Napoca, Kádár 
notes that the brand is based both on the concept of the city seen as a regional 
center (‘capital of Transylvania’) and that of multiculturality. ‘… in Cluj-Napoca 
multiculturalism may serve as an axis for branding. Being present both in the 
historical and actual context, multiculturalism cannot be overlooked or forgotten. 
It is also in line with the principles of the European Union which may provide 
additional opportunities for the city. As Cluj-Napoca has many other values as 
well as a series of unique symbols, the branding strategy may distinguish four 
di  erent pillars in branding: economy, culture, education and sports.  is way, it 
will position itself by pointing out a value for each pillar, while the elements are 
embedded into the historical background and linked through various programs’.1 
(Kádár, 2014, pp. 67-68.)

In the spirit of the epithet ‘city of events’, Cluj-Napoca hosts a lot of festivals 
from well established cultural events like TIFF (Transylvania International Film 
Festival) or the electronic music festival Untold involving important international 
participation both in the line of performing artists and on the part of the attending 
public to minor events claiming the use of the term ‘festival’ but being closer to 
the form of traditional fairs. (Possible examples would be the Ice-cream Festival 
or the Street Food Festival, during which companies selling ice-cream or di  erent 
street-food products are bringing their products to a previously chosen, usually 
well frequented central location, like the main square of the city or the Central 
Park.)

4.  e Hungarian Cultural Days of Cluj and its place within the network 
of local events

 e Hungarian Cultural Days of Cluj can be considered a counterpart or an 
extension of the Cluj Days usually organized in May, a celebration of the city’s 
cultural values through a wide variety of smaller events from concerts to sport and 
gastronomy. As ‘city days’ they both depend on the participation and involvement 
of the local community, they are addressing the needs of the community more 
than those of the visitors and strong emphasis is placed on their role of giving the 
opportunity of self-expression for the participants. 

Organized by the Treasured Cluj Civil Association with the support 
of the City Hall of Cluj Napoca, the Cluj County Council and the Hungarian 
Goverment, the HCD aims to bring to attention the cultural values of the local 
Hungarian minority, which according to the 2011 census presently constitutes 
about 15% of the city’s population, around 50,000 people. (National Institute of 
Statistics, 2011). 

 e objectives of the festival are in line with the concept of multiculturality 
outlined in the branding strategy of the city (Cluj-Napoca City Hall, 2011), the 
event being conceived to ful  ll a double mission: community building and 
local promotion.  rough presenting the cultural values of the most numerous 
local ethnic minority group, HCD o  ers a scene of self-expression and identity 
building for the community involved and also o  ers the possibility to convey 
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an integral part of urban policy (Bianchini and Parkinson, 1993.) However, in 
what concerns the articulation of certain socio-cultural identities, today cultural 
festivals hold the same critical function of performing and celebrating those 
expressions of cultural identities, they are spaces of exchange and encounter 
and they ‘have become an important site for representing, encountering, 
incorporating and understanding aspects of cultural community and cultural 
di  erence.’ (Bennett and Woodward, 2014, p. 18.)

Cultural events such as festivals are emerging worldwide, having signi  cant 
economic impact on the destination area through channeling expediture of 
the attendants to the local hosting community, so it’s no wonder that the idea 
of hosting festivals has been considered a ‘panacea for contemporary social and 
political ills of cities’ (Waitt, 2008, p. 515). According to Waitt the use of a city’s 
public spaces is in fact ‘re-imagining the urban centres as world showcases – 
places that are vibrant, dynamic, a   uent, healthy, tolerant, cosmopolitan and 
sexy’. (Waitt, 2008, p. 515.)  e multitude of epithets obviously hides a serious 
concern on the potential devaluation of cultural events, and ‘festivalization’ of 
cultural life. While hosting festivals may truely be considered an opportunity of 
self-representation of a certain community, festivalization could have a negative 
impact on local cultural production if bringing in international events without a 
genuine connection to the local pro  le, or supporting the  nal (showcase stage) 
of the locally produced events to the detriment of their production process. 
Festivalization could also mean the shi   of the focus on the spectacular, on 
the experience-centered consuming of cultural products instead of a constant, 
organic participation of the public to cultural events. (Tomiuc, 2016. p. 160.)

3. Cluj-Napoca: city of events 

As concerning the strategies of cultural policy outlined in Cluj Napoca 
lately in a series of documents (  e Development Strategy for Cluj-Napoca 2014-
2020 (CMPG, 2014),  e Cultural Strategy for Cluj-Napoca (CMPG, 2014), Cluj-
Napoca 2021 – European Capital of Culture Association Activity Report for 
2014 (Asociația Cluj-Napoca 2021 Capitală Culturală Europeană, 2015), Tomiuc 
concludes that ‘the city adopts a hybrid strategy that involves strong participation 
of the community and social transformation through culture (social actors, NGOs 
and public institutions, but also private companies and individuals), and shares 
a cultural consumption model of economic regeneration’. (Tomiuc, 2016, p. 153.)

To highlight the context, it is worth mentioning that Cluj-Napoca is at present 
the most important city of the North Western region of Romania (Transylvania), 
with an active population above 410,000 inhabitants. It held the title of European 
Youth Capital in 2015, and was candidate for the title of European Capital of 
Culture in 2021 (although lost it to Timişoara).

It is also a place for higher education, having annually more than 100,000 
students, which is more than 20% of the active population that takes part in the 
city life.  ey are constantly in search for events, prone to cultural consumption 
and easily applicable for voluntary work in the production of cultural events. 
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representation.  e term ‘perceived space’ refers to collective production of urban 
reality, the rhythms of work, residential and leisure activities through which 
society develops and reproduces its spatiality.  e term ‘conceived space’ on 
the other hand is formed through knowledge, signs and codes. Conceived space 
refers to how space is viewed by planners, architects, city magistrates and other 
specialists who divide space into separate elements that can be recombined at will. 

 e discourse of these specialists is oriented towards valorizing, quantifying and 
administering space, thereby supporting and legitimating the modes of operation 
of state and capital. Finally the spaces of representation are connected to the user 
experience, the ways people as users of a certain space inhabit it by their everyday 
life practices and activities, and make sense of it through the mediation of images 
and symbols. 

For Lefebvre, space is all about power, he describes a process in which a  er 
the alienation from natural space, ‘social space’ was created and increasingly 
connected to human labor which in its urban environment led to an overall 
enstrangement from the more or less ‘organic‘ space people previously created in 
accordance with their naturally developing environment. But perhaps his most 
important a   rmation about space is that space is not an empty container that 
simply needs to be  lled but is in itself an active designer of our social relations. 
(Lefebvre, 1991, pp. 68-169.)

If we consider space as practice, as something de  ned by the way its users 
experience it through a variety of signs, then the importance of the speci  c 
use of urban space during an event outstands from its everyday use, o  ers new 
experiences and insights into it and through these new experiences encourages 
new ways of taking part in the life of the community. A highly signi  cant 
experience of this kind are festivals which o  er to the participants new ways of 
perceiving and experiencing already familiar settlements and spatial realities both 
through creative and original spacial utilisations and through the experience of 
participating in the events hosted by those spaces.

In the literature of festivals, signi  cant emphasis is usually placed on 
the setting of the festival, perceived as a space that encourages participants to 
articulate, perform or rediscover identity. (Aitchinson and Pritchard, 2007.) 

 e medieval ancestors of contemporary festivals, the fairs, carnivals and other 
similar events already served not only as a possibility to experience all kinds of 
hedonistic or escapist behaviors which otherwise, in everyday life, were rendered 
illegitimate by the ruling power and the societal norms of the age, but also 
o  ered space to articulate alternative forms of identity. Bakhtin argues that it was 
precisely this aspect of the carnivals that gave these medieval public events their 
distinctive quality of spaces of celebration and escape from the mundane nature 
of everyday living. (Bakhtin, 1984).

Nowadays festivals are not necessarily famous for their carnivalesque 
freedom but they are well organized events targeting speci  c (sometimes even 
niche) audiences. We speak about highly marketed events discussed in connection 
with settlement branding, cultural policies and urban development strategies. 
Culture itself is o  en discussed as an economic factor (Zukin, 1995.) and as such 
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by geographical and architectural realities can be interpreted as a projection of 
an image on how a certain community hosting the event and/or taking part in it 
intends to represent itself through a wide range of di  erent activities that blend 
together, shaping the characteristics of the given festival.  us the spatial policies 
practiced in the cultural festival Hungarian Cultural Days of Cluj (HCD), the 
ways this festival uses the space of the hosting city can be interpreted both as part 
of the spatial self-representation of the participating/organizing community and 
as part of the city’s well-contoured cultural strategy presenting Cluj-Napoca in 
terms of ‘city of events’, a dynamic, creative and multicultural place, a real ‘capital 
of Transylvania’.

A  er an introductory conceptual chapter o  ering general considerations 
on the use of space in public events and the importance of (cultural) festivals 
both in the self-representation of a given community and the positioning of a 
city as part of settlement branding, the study o  ers a general presentation of the 
event to be analysed, focusing on the programs o  ered by the di  erent editions 
of the HCD, and concludes with the case study of the speci  c spatial practices 
of the eight di  erent editions of HCD between 2010 and 2017 and their possible 
interpretations.

 e present research is based on qualitative methods that combine the review 
of scienti  c literature (focusing on the concept of ‘space’ and ‘social space’, and 
‘festivalization of culture’ and discussing issues like the socio-cultural impact of 
festivals and their role in the development strategies of cities) and document and 
media analysis (mainly concerning the topic of this paper, the di  erent editions 
of the festival Hungarian Cultural Days of Cluj).

2. Festivals and the socio-cultural representations of space 

 e concept of social space as opposed to the surrounding geographical and 
urbanistic spatial reality was  rst analized in the works of Ernst Cassirer and 
Georg Simmel at the beginning of the 20th century. Cassirer considered space itself 
a product of culture, something that does not show itself directly to the viewer as 
a speci  c object, but it’s more like a speci  c way of representation. (Cassirer, 1964) 
Later neomarxist philosophers like Henri Lefebvre, Manuel Castells, Edward W. 
Soja and others were interested much more in the social production of space than 
iits architectural or physical aspects and they wrote about ‘social space’, stating 
that although every space is characterised and determined by its physical aspects, 
the organisation and perception of space is always connected to the way we 
experience it, and it is a direct result of the social process of ownership. 

In his well known work,  e Production of Space, Henri Lefebvre’s starting 
point is that, ever since the second part of the 20th century, the economic growth 
of a certain urban region is determined by the social production of the urban 
space as opposed to the earlier phase of capitalism, when the development of 
a city depended mostly on its industrial development.  e French philosopher 
de  nes three basic, interconnected ways of spatial conditions: perceived space, 
conceived space and  nally the lived and endured space or the so-called space of 
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Use of Urban Public Space in a 
Cultural Festival. 
Case Study of the Hungarian Cultural Days in Cluj Napoca

1. Introduction

‘What is memorable is what we can dream about a site’ (de Certeau, 1985, 
p. 144), stated Michel de Certeau in his famous work about the philosophical 
meaning of space. Although originally published in 1980, de Certeau’s poetical 
a   rmation can easily be considered as a motto of 21st century organizers of 
cultural festivals around the world.  e way festivals use a given space de  ned 

Rezumat  (Utilizarea spaţiului public urban legat de un festival cultural. Studiu de caz: Zilele Culturale 
Maghiare din Cluj)

Studiul abordează politicile organizatorilor Zilelor Culturale Maghiare din Cluj, legate de spaţiul urban, care pot fi  
interpretate atât ca fi ind parte a reprezentării spaţiale a comunităţii organizatoare, cât și parte a strategiei culturale a orașului, 
care prezintă Clujul un ”oraș al evenimentelor”, un spaţiu dinamic, creativ și multicultural. 

După capitolul introductiv al studiului conţinând consideraţii generale despre utilizarea spaţiului în cadrul unor evenimente 
publice, studiul de caz prezintă evenimentul analizat, concentrându-se asupra practicilor specifi ce legate de spaţiu în cele opt 
ediţii ale festivalului.

Cuvinte cheie  spaţiu social, spaţiu urban, politici legate de spaţiu, festivaluri, participare, auto-reprezentare

JÚLIA-RÉKA VALLASEK, PHD, EGYETEMI DOCENS 
Újságírás és Digitális Média Tanszék, BBTE/ associate professor, 
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Abstract  (Use of Urban Public Space in a Cultural Festival. Case Study of the Hungarian Cultural Days in 
Cluj Napoca)

The study presents the spatial policies practiced in the cultural festival Hungarian Cultural Days of Cluj, that can be 
interpreted both as part of the spatial self-representation of the participating/organizing community and as part of the city’s 
well-contoured cultural strategy presenting Cluj-Napoca in terms of ‘city of events’, a dynamic, creative and multicultural place. 
Following an introductory conceptual chapter off ering general considerations on the use of space in public events and the 
importance of (cultural) festivals both in community representation and settlement branding, the case study off ers a general 
presentation of the event to be analysed, focusing on the specifi c spatial practices of the eight diff erent editions of the Hungarian 
Cultural Days of Cluj and their possible interpretations.

Keywords  social space; urban space; spatial policies; festivals; participation; self-representation


